SENIOR RESEARCH ASSOCIATE

BASIC RESPONSIBILITIES
The Senior Research Associate works independently to implement research projects.  He/she is generally responsible for the design, scheduling and coordination of research projects, as well as implementation, analysis and report writing.  The Sr. Research Associate will be involved in all aspects of the research process, including:

Qualitative Research
· Write focus group moderator’s guides and in-depth interview guides.  Will conduct in-depth interviews and may moderate focus groups.
· Analyze results and prepare qualitative reports, including key findings and recommendations.
Quantitative Research
· Draft questionnaires, direct questionnaire pretests, test CATI/online questionnaires, and provide revision instructions.

· Monitor project schedules and activities; identify potential problems, and develop and implement corrective action; discuss problems and provide status updates to project director and client.

· Check marginals, tables and reports for accuracy; develop banner points; analyze banner book data; perform statistical analysis and design and construct indices.
· Prepare final reports and presentations including key findings and recommendations.

SKILLS/ABILITIES

· Aptitude for solving qualitative and quantitative problems

· Job experience handling multiple tasks/projects simultaneously 

· Ability to work effectively with management, professional, and administrative staff in a team environment

· Attention to detail

· Ability to communicate effectively and concisely in written and spoken English

· Familiarity with data analysis and basic statistics

· Proficiency with computers and various software packages in a Windows environment

· Willingness for occasional overtime

REQUIREMENTS
· At least four years of full-time professional experience conducting or supporting quantitative or qualitative research projects.
· Experience in research design, implementation, analysis and reporting.
· Demonstrated ability to manage important client relationships.

· A bachelor’s degree from an accredited college or university, preferably in social science, business, or marketing.  College-level courses covering statistics and research/ quantitative methods recommended.     

